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1) to learn the fundamentals and significance of international trade theories and
. . EIRFELE systems
International Business—A HEiERE 2~4 2) to examine how governments and legal systems affect international business, and o A © ©
3) to investigate the social and ethical roles of business in today’s global society
RIRELE Introduce the student to financial markets and corporate strategy in an international
International Business—B gﬁ*‘“ﬂ B 2~4 |context. Student should obtain greater insight into the environement in which a O O © O ©
= multinational business operates.
ERBE ootV —avER
EDRRABBA(I— T4 N . - Lo - _ — s
T A X T T A SEIRELE FESOBMIEREE S ETRELHBEREEDSL, HIIX—F, TR
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ICTYT 5% eoraUTIv— | GER (thensinRnERie THT 5CLATES., © O O A
BIREE 1~4 |EDRRYTSO—DEBLGLIMAZDEREZES, HEtFEE. BRERITHIN
EDRRTII—1 ESH2F5S— (IER |BDIESFLGT —REEAMITRTOIODOFELIRIET L. FEE, TOERLE ©
IRAIT 7 AR |2EZHEEML, MEHEAORALIBAEERT HOENTES,
. 1~4 = - R = . — g
N —=s,_ HEREH v |REAEDEFELGEZAZEEL, WRAHRICHANDIIETIFLT—2ZAVIE
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Students will demonstrate an improvement in English ability for use in business and

rsh 4 ¥y e N I =
REEFHEREEFHONIF2TL4 (O=3<HE. O=F&. A=vrES)
1)@ |2) Bagze |3) BA. |4)fES |5)ikEE  |6) BV xR |7) EEhTE
B2 FF o [ NRBIFRE |AERIICH | EfRICBI | oL B [0y — b | R AR
TATEYCZ [MEEEL, 1 [7E-FHA T [DHEROIE [PFA T |OIEH L, |ZALELT
5 i 2 ) % BB |Z DD |H g N |FREMER O | fR R A 12
ElEA K4 e B EOFERR DTED | EAK HMICL  |TodDY— PRIHTe
RFIT | =T |BNTED
DE L
- E;ﬁjg gy [ESHRRS—UIIBUBENRAEERL, BROLENBSLCENBENEE | g o o
“ AN BT BIENTES,
NN prehNat yq [EEEHERELODDDYE, BRLTOFERBEVIMANGEDL, KUSVEE | o - o A A
e = GTBI LIFADNERETDNEFITDITHIENTES,
=EREH OA—RU—FANF U RO EOERICDODVNTEREL, AT—IHRILE—LDBEER®
a—RL—kHNNF R HE2EAB 2~4 |EEOLEORETIHEEHREITHELELT, a— RL—FINFURDOEREIZD © A A © O A
GBI WTEETHIENTED,
R T B E SR pridvats gmq [PRTFEUTAESHRDBHARID [OLT, ERNEMEBRERTALS | o o o
TTEITA&EY s SREEFHILT EEHLABINTUOSRREZEFEET 50 TED,
=R B - . .
. . N - To develop awareness of the social issues currently facing corporations and develop
Business and Society %i—;—{—ﬁ 2~4 analytical skills necessary for their management. © o o A ©
GR-ESAR-T—Hay preiNat smq [FOTRETN—TI—VERLT, ESFRDGACERNETT SEH- B3| o © o o o ©
7 C;BI SREDBBEEEIRADIRED, ESERT RENEZESIENTED,
FEIRFELB This course is designed to give students an understanding of the theory and
Good Business Seminar HE&## B 3~4 |practice of business model development for the promotion of both economic © © © © © © ©
GBI performance and social wellbeing within the socio—economic context of Japan.
Basics in Business and E;&EE {~d Students learn about the social role of business for sustainable management, © o) © O 0O
Society = C;‘uT-BI including the development of knowledge about corporate ethics.

ESRREBOISANEERFTED,

EREH .
s N general academic study.
Overseas EAP (/85HEAP) vl | EECE SRR TOS IO O RS LR AL TEITTE, T —FTIL Y A © O A © O ©
7___:/3>75§—G%60
RIRELE Students will learn basic academic English skills and will apply business frameworks,
Introduction to BBL (BBLO) Eﬁ’ﬂ g 1 via carrying out a student—centered learning project. A O O A A A O
riroduction to BaL. THTSVORBEOEREER/L. FETHROFEIOCIMEBLTEURRD
L—LT—D%EHATEHENTED,
Students will learn academic English skills through a range of student—centered
FHIRFELH learning projects and tasks.
EAP1 EREE I |EARYBLEYLEEXOBEE KB TELDHICEATE, ZONETOVTE A O O A A A O
BBL EBTTARNY AV T BIENTED, £z, EPHRRICEAET HREVIIZDLNTEEE
TILELT—av N TED,
Students will develop research and study skills for business content courses in
ZEIRFELE English to be taught in the remainder of the program.
EAP2 Her®E 2 I:‘")J‘riZl:F‘aEl?‘éL/’Ja’-_—‘v—bxt"—a’-’&Fﬁl%f‘;b‘Bﬁ%f/‘—I~7’J“H¥»‘n,, \I:“*‘)*X(: A O O O O O O
BBL I OIREDEXZHKEDFFEMRL, TORABICDODVTTAR—MOTAR AV 3
UPTE, REBETLER—IETS,
EIRRLE This course provides language support for International Business— A course, while
_ N developing students’ academic English skills.
ESP—A gggiﬁ 2 International Business—ADT X A% EFH L THMIEEEH, TORARIZDNVTTAR A O O O O o o
hyiarTES,
EIRFLE This course provides language support for International Business— B course, while
_ . developing students’ academic English skills.
ESP—B %;?;iﬁ 2 International Business—-BDTF ArF&ERL THEXEH, TOARABIZDOVNTTAR A o o o o O o
hyarTES,
EIRFLE Students will develop project skills necessary for presenting business proposals in
. . : - English.
Business Project AEIE 34 |BELBEDHAR-TOTTIMIDVTHEL, ESHRAMIY—LERS>TT—5ER | O © © © © © ©
WL, BREARZEETI LT -TLELT—arTES,
BIRFLE Students will develop advanced skills in research and application of business
. . : - knowledge for developing and communicating business proposals in English.
Advanced Business Project 2HHE 4 ECRREEETRLYRETIL LT av T 00, BERIF—FAv| O © © © © © ©

BREE avtev—2avEB

B=IRHE — e S S
— el -~ »> oS ~ ~ ~ —_ ~ N 7_’7'7'4/7 a)gﬁi*ﬁiu ﬁgk- %KEEIE\&E% jj_;fjéigﬁ*l/, ﬁ%%g [ﬁ& [-J-%)/E&J'_L:;E
NTITA T AR A b HB | 2wt 2R nE BT SIENTES. © © ©
H H ’§E$R$4 E — > > S, = > N N== —_= - —
Marketing Management in LB AR I—=YT407 22— a FHAL, BENERICITOTNAKIGIYI—Y T
Japan AL UEURE | 2 BB TR SN TES O O © ©
. e ZIRFLB This course provides students who have grounding in international business with an
I\Slltarlfcetmg Positioning avtobb—iaFEB| 2~4 |opportunity to enhance and apply their knowledge of the global business © O O © ©
rategy T—T48 environment and marketing strategies that firms pursue in entering foreign markets.
=R B , . L .
Modern Consumer Culture TN e L - Study of group and social behaviour of consumers and how companies might adjust
and Societ :Jt/H/_ {3/\\*4@ 3~4 their marketing. Special emphasis on Japan. A A © O ©
v X—T T4
LTt s |t e | g |EREMISEET BEMERISOLTOERERSD. FHRESF AL, o A o o
BLE 7 iy BNCEEEERRTAODI—r T4 FEEB/THIENTES,
Y—r7qvgazasy— | SHE L | |BE B ERORRABSCEROLEHEOREOEANETE, AENIE o . A
$av il e BL, T HENTES,
Marketing Communications EREE .
and Penetrating the ZI‘/t‘/H/—:/EI‘J‘ﬂ B| 3~4 22$ee:tiLi:;ntx:i;?‘zz:::]éjagizzss:r;:;::t unique and the best modes of A O @) @) @) @) ©
Japanese Market X—lrTaY '
FEIRFEB Students learn about the fundamentals of marketing in business, including the
Basics in Marketing avtobL—iavEBH| 1~4 |development of knowledge about key concepts such as the components of the O © O O
T—T148 marketing mix, value creation, and strategic positioning.
=EREH I . . . .
. . TN s - Students will gain the sklls of collection, analysis, and interpretation of data
Intermediate Marketing Jzt_?/_l“gj__:j;ﬂ = 3~4 pertaining to the marketing conditions. o © o o
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Resource Management

IRDAB

for success in managing a global workforce.

=EREH
HH 5 & B R avtEUrL—YavEB | 2~4 |BEDEX BEODREDT—REZY, BEHRBICSOVTHOHTIHIIENTES, A A O ©
IRTATR
EREH REDZECTRELESNIDEZICET SERANGHEEEMBL, YRIAVLLED
rElbE avtok—avi#B | 2~4 |[DSHEREICOVNT, IO ESZRAVWTHRRTIBEEZENEZE /T HIENTE O © O
IRTA B,
. . ZEIRFLH , . . . . .
Introduction to Strategic TN s - To develop capacity to think strategically about a Multinational Enterprises, its
Management j/t;;k)};ijﬂ B 2~4 position, resources and competitive capabilities, and long—term direction. o © A © ©
. EIRFELE . . , . . . ,
Global Innovation LB Y - The objective of this course is to understand innovation strategies, which produce
Management :I/tél;:p)(;ijﬂg 2~4 the main source of global competitive advantages. o A o © A A ©
International Business =EiIRE B HEEICKYEDRRIZa=r—2ay, ERRE, 7o TLF—IvT, $—ERY
Management (Uvic Summer |avtobl—iaviB | 2~4 |RDAVREZY, BREEQERERRICOVTOEBERDILLLICHANE A O O O A ©
Prog) TREAUR DT HTENTE D,
Btazac st | ot B | pes [BXIRaTr—sa prssER-BROREEELT IXLLREA. 3| o 5 A
= SA=7 T3 s e Sazh—Lay | EEAAEEBTESLSITHS,
. o BHE ol s [EHISBTSABMOLE- GBI 2EBABAEERL, hOOBEERAL o o o o "
M ITEN R g T, IRVAVNEDEELGREERRTOIBENEZER/RTHIENTES,
JORR—F —MRABIEE R SIRELE
(BY RRSTO—-FUb-ayv| o 0T g | g~s |VRABBOURALPMIRTETO—EOTOLROFEEBLT. FEF LIS o © o
YILT1o T AR FiEE RS AR BT 2HBORBHLANEZIZDITHIENTES,
FEE)
FSRIL RS R T A IR B FURNNSYRTA—A—L AL OB SEHBTE, TELHHEORRSLUES
2. avtEUrL—avEB| 3~4 |RR-HUEREOFHIHCIEZELT TOERZREFNHRANLERTLHIENT O © A A
e THRUAUE &5,
Global Stratesic M N P %FEE R E 34 Development of an overall management viewpoint integrating the specific business A A A A ©
oba rategic Managemen - ;*:)};ij functions in a global environment.
=R B . L . . .
. o« s S - Development of an overall management viewpoint integrating the specific business
Strategic Management ZIJ‘E;I;#\)};EL/*—I—E 3~4 functions in a global environment. O A ©
_ ERF A BAREICHTIRABEOSHIL, AMTATAOBY, ABHEDOHAL
A RRDA R avErbL—LavEB | 3~4 |REEZERLGHS, BRAMEOSHRLISELIZAM IR DAV EFANEFE S © © ©
IRTAUE ENTED,
International Human :I.‘/t.‘/%fﬁ“/aa‘/ﬂ B8] 3~4 Students will expand awareness, enhance understanding and develop skills essential A O 0O o) 0O ©

=EREH
TN AveUbL—taviBE | , , (FERHEROLEHAZELKERL, BICMBAROBELSTIZAHIZONT O A O © O
M= FHIUTALY &I7A BAEARZENTED,
FUR
=EREH
. . . aveUkL—3 B Students will learn accounting concepts in global accounting standards, how to
Financial Accounting THIUTAT &T7A 2~4 prepare basic financial statements, and how to understand MNC’ s annual report. o o © ©
TR
st %fﬁﬁ = Purpose is to introduce the student to financial concepts and tools used in a
Finance 7;' "7;_»{‘/;‘1/774 2~4 |business context. Should be able extract essential information from annual reports A O © O ©
77_'91 and understand basic financial analysis involved in negotiations.
i KigE 3] HmEIs AT ARMIZE EARXBREE
o . avtUrL—3 B REDEMIE, 2747 FOROERENA HIIZEST=6HD =&
~ _ o ~ = s -
A RARALE FhTa T &rA | T | BB BOAIT AT LEBREMICEITOH T ETHS A O © O
TR
. TN g*ﬂﬂlg .z The course introduces the student to the theory and practice of corporate valuation.
Corporate Finance and avteUk—ar#B ~4 |p tudents t d and criticall : st ts and financial A © © © © ©
Valuation AT AT & T7A 3~4 repare students to read and critically analyze analyst reports and financia
Fo2 valuation of business operations.
=R B
. . . Atk —iavEE Students learn to read and anlayze corporate annual reports and detailed financial
Financial Statement Analysis FHY ST &T7A 3~4 statements. O O O © ©
TR
9t l%fig 0= Students learn about the fundamentals of accounting in business, including the
Basics in Accounting 7;’#;_4\/;\1/774 1~4 |development of knowledge about key concepts such as cash flow, revenue, liability, O © O O
71_'“/1 and depreciation.
J“Jt‘zl%l*ff‘t/ga‘/ﬂ g Students learn about the fundamentals of finance in business, including the
Basics in Finance = 1~4 |development of knowledge about financial decisions, finance markets, and the finance O © O O
773’7./7;(;; &I774 system.
=R B
Intermediate Finance ;;Jg;:__z;;i/jia 3~4 |Students learn the fundamental theory of corporate finance and valuation. O © O O
TR
=R B
. . avtok—iavFEB Students will gain the skills of reading and analyzing corporate financial statements
Intermediate Accounting TFhOUTA4T &IT74 3~4 to evaluate financial performance and condition. O © O O
TR

EiRE B

B TDARDLE-TEICEYIEEGHTETERL, ChoDBlZZmAL

aAZa=45—v3v

around them.

s /= =D - ~ —_ SR ~ o = . A= — N
AT I AVEUILVAVRA | 20 | 2a s b O RELREERAT SRENEERT AT LA TES, © © © © ©
Bxhazachrsaui |t e o g |BXESSaSr—s o SIBREE BROSBEEELT, XibiEEA, 12| g o A
SE=Y AL Ao loas Sa= Ay L ANEBRTED LIS,
ZEBIRFH Students will learn how language is used by people in various sociocultural contexts
Language and Culture avtokL—3 8B | 2~4 |and reflect on their own use of language for a better understanding of the world O O O O
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BT =y |INTED
DE L
Advanced Small Group a4 %Ffia SEE| 2~4 Students will learn various concepts and theories of small group communication o) © ®) A ®
Communication /::/1_,7__/5;/ through both course lecture and group projects.
=EREH , . .
. TN s - Students learn various concepts and theories of debate and argumentation through
Argumentation and Debate :J:-F:J:I_I;L/b__/sgj'l' B 2~4 group work and simulated scenarios. O © O O O ©
=R B , . - . .
Business Communication ZDZ‘IE:‘/:I_F_b;ii;TjSI B 3~4 bSlE:idneenst: xlli\zzre(isyi:nsnzlr;;’.uce communication skills necessary for carrying out © © A A o) A ©
Marketing Communications EIRER .
. TN s - Students learn what makes the Japanese marekt unique and the best modes of
3ra]2a|:r)1:2:trMaZ:’rl](i:he :/:-F:';_I\_L/b__{i;j* B 3~4 market entry through cases and group projects. A O O O O O ©
HEREH , : L
. . T S s - Student learn various theories and approaches to negotiating in the context of
Business Negotiation :/:‘lt:/::\:l/;_/sgj'l' B 3~4 international business through cases, simulations, and group work exercises. o © o o o ©
Intercultural Business a4 L%Ffia JHE| 3~4 To understand how to manage international teams. Learn about how cultural o) 0O o) 0O ®
Management /:l :/:L_ ,7__/5;) difference influences management style and company culture.
. FEIRFELB Students will develop a working knowledge of the business environments of selected
éiZ?:::: é:\iriz:eﬁ?:n avtkL—avf B| 3~4 |Asian economies and of the factors that impact business in the East Asia region as © © © O ©
OSa=45—33> a whole.
A s it | aot e o | s [EREDECS BV TREHRORSE, EE XICHRETLERANIE o o o
73~ vyl BLAHT BT LN TES,
— = — ZERF B ap > o = - = -
R— T4 32 =7 — LA . |BE LEEXROERMFNOREOLEFEDRENEZAAETTE, LIFEHICHE
LAy AR AYRE) 3 gL sing acentTES, O © A
=R B OS2 =S —avMRBRICETIARFEDOBES. BLUZOLIEFEERAW-R/XD
a2z —Yav-UY—F |[avtob—Yarv#B| 3~4 |VUT4—OETL, BRMGIS2Z S —La IR O EET, TOHEOREE O © O O O
O3a=4—3Y MAEIZITISEMNTED,
¥FIRE
2EFEREE HFED 9 TERIZEBLEME -BEMREERAWNT I —TEEZELT, S TERET S o © o)
2EREE?2 OOMBERENGEEFIZDITEHIENTES,
3ﬂz;kiﬁﬁg1 %Fqﬂaa 3 ¢A§i®7‘)b—77—7€ﬁffc, *i%—ciﬁﬁgﬂ—ét:&)(:ﬂ‘gﬁlanﬂﬁ%%'{&EHL‘%% O @ O
SERERE? N, BRRRILFEN, TIUERTNEFITDTRIENTES,
A DU . |BTEROTOLREBLT, ARICE>THMEH LE BT EROVAIEL o o o
sy = DA EVNSTEERBT BTENTED,
-1 R
e AL - | rmos—To—sEELT, HATERT B0ICBELMERR - RHER
V=9 avTEEA HRIRE 274 1y BREURS, F5UEANERIIDIT BN TES, O © O
Global Study
Goals vary. (This is an independent research program for studies of global and
Global study1-9 Global Study 1~4 international business.) O O O O O
Prepare students for challenges of studying abroad. To make the study abroad
Global Study (Pre-departure) Global Study 2~4 experience rewarding and provide a global perspective on future career goals. © © A A
. . Topics vary with each instructor. All topics courses are related to international
Topics in Business 1-5 Global Study 3~4 | ciness and taught in English. O O O O O
HE#E
TtEEIS—BXEE
EHEEAB F—ROBEEANZLLZHOBNACHEDIRELZHRFZ, BEZOFEMAMBEE~D
TEAEIF—1 TEAEIF— 3~4 |EEZVSZIFEDHDHEELIC, IEEITDOWT, BADFYITIZDONT, AEITD O O O O
-EEEE WTHEBTES,
HHE#E F—ROBENCILBHOBNOHBDOREZHFER, BEFXOEMMB~D
tTEANEIF—2 TEAEIF— 3~4 |EBEFSZEIFERDHDEELIC, THEIZDOWT, BRDOF¥UTIZONT, AEIZD @) O @) O
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